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JOB DESCRIPTION
Job Title: Senior Growth Marketing Manager
Reporting to: Global Digital & Ecommerce Director
Why this role matters
Every role at Neal’s Yard Remedies plays a vital part in bringing our purpose to life and in driving our next chapter of growth and transformation. Guided by our values and our commitment to putting customers first, you’ll contribute to a business that’s good for people and the planet and deliver products and experiences that truly make a difference.
As Senior Growth Marketing Manager, you will define and deliver the global online Growth Marketing strategy, ensuring seamless execution of planned activities, working collaboratively with key stakeholders. Your creativity and commercial acumen will help drive online new customer growth while supporting our omnichannel approach.
Where you’ll play to win
Customer Acquisition
· Work closely with the Paid Digital team to plan, launch, and optimise paid acquisition campaigns (Google, Meta, TikTok, LinkedIn, etc.)
· Plan and run A/B tests on landing pages to improve conversion rate and other KPIs
· Test new channels to find new areas of growth (influencers, affiliates, partnerships, programmatic, etc.)
· Work closely with our SEO agency to ensure our websites are optimised for search, as well as increasingly focus on optimise for GEO/LLM’s
Experimentation & A/B Testing
· Build and maintain a structured experimentation roadmap for ecommerce sites
· Run A/B tests across landing pages, ads, emails, and product pages
· Use data to determine statistical significance and scale winning experiments
Conversion Rate Optimisation (CRO)
· Improve funnel conversion through landing page optimisation
· Build and maintain a product features roadmap. Work closely with our internal development team to scope projects and features and prioritise website improvements
· Collaborate with product/design to reduce drop-off and increase engagement
· Analyse user behaviour in collaboration with our Digital Insights Manager, be comfortable using tools such as GA and MS Clarity
Data Analysis & Reporting
· Monitor performance dashboards and own KPIs such as CAC, LTV/CAC, ROAS
· Use data driven insights to identify growth opportunities
· Present findings to leadership and recommend areas for improvement
· Input into forecasting requests in collaboration with our Senior Merchandising Manager
What does success look like in this role
· Increased online sales, new customer growth and improved ROAS through effective trading and promotional strategies
· Enhanced customer experience and engagement across digital platforms
· Strong collaboration with cross-functional teams to deliver seamless campaigns
Capabilities: What makes you great for this role
· Build strong relationships across Marketing, Technology and Commercial teams.
· Strong stakeholder engagement skills with clear communication across all levels
· Champion a solutions-focused mindset, encouraging experimentation and continuous improvement
· E-commerce advocate with a “digital first” approach
· Highly motivated, proactive, and results-driven with a start-up mentality
· Analytical mindset with attention to detail and accuracy
· Curious and eager to learn, adapt, and drive change
Experience & Skills
· 5+ years in Digital/Online Trading within Retail
· Hands-on experience with Shopify and Google Analytics
· Experience of AB Testing and working with technology teams
· Strong understanding of SEO best practices
· Experience of Shopify is essential
· Excellent organisational and communication skills
· Ability to manage internal and external stakeholders effectively
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