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	Job Title:
	NPD Brand Manager 


	Department:
	Marketing 


	Location:
	Covent Garden, London

	Reports to:
	Head of Brand Management


	Direct reports:                   
	N/A

	Hours:
	35 hours per week Monday – Friday 

	Purpose:


	Responsible for leading the end-to-end development and launch of innovative and ethical beauty and wellbeing products, ensuring alignment with brand strategy and market trends. This role combines strategic planning, creative direction and strong commercial acumen to deliver successful product launches in a competitive beauty landscape.


	Role Responsibilities:
	· Develop, manage and implement NPD and EPD from concept to launch, including ideation, market research, formulation, packaging, and go-to-market strategy, with the support of cross functional teams.

· Manage end-to-end campaign delivery, including post-campaign analysis to identify areas for improvement
· Use consumer insights and market analysis to identify white space opportunities and propose product innovations.

· Collaborate with internal teams (R&D, Studio, Supply Chain) and external partners (suppliers, agencies) to challenge the status quo and deliver innovative product development in a timely and cost-effective manner.

· Create well researched, precise and clear briefs for multiple internal teams, from R&D to campaign messaging and creative including photoshoot
· Co-create the 2-3 year brand strategy and innovation pipeline, informed by consumer insights and market analysis 

· Actively manage and track category performance, recommending assortment improvements, positioning and innovation 
· Responsible for pricing strategy and benchmarking for relevant category/market  

· Create and present engaging marketing playbooks to sales teams and external stakeholders (retailers, international markets) for launches and brand moments 

· Define and monitor KPIs for product launches, analysing performance and consumer feedback for key learnings to inform future NPD strategies and launch activations.

	Person

Specification:


	· Educated to degree level 
· Minimum 4 years’ experience in brand / product management 
· Strong brand and consumer insight experience, ideally gained in an FMCG / beauty environment

· Proven experience in beauty or wellbeing product development, with a track record of successful launches.

· Able to analyse and interrogate market research data, turning insight into actionable projects
· Excellent project management and problem-solving skills with strong attention to detail
· Highly numerate with strong commercial awareness and financial acumen
· Excellent communication and presentation abilities, especially in visual storytelling

· Collaborative team player with a proven ability to work cross-functionally
· Experience and understanding of beauty industry trends and consumer behaviour preferable
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Job Descriptions may not cover all duties and responsibilities as these may be subject to change at any time and without notice.  All job holders will be expected to carry out additional duties as requested to suit the needs of the business.
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