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	Job Title:
	Head of NPD


	Department:
	Marketing / Operations


	Location:
	Covent Garden, London / Peacemarsh

	Reports to:
	Chief Marketing Officer


	Direct reports:                   

	Hours:
	35 hours per week Monday – Friday (Hybrid Working)

	Purpose:


	A versatile creative leader, with extensive product development and leadership experience, with luxury beauty and wellness brands. Responsible for NPD & EPD (Product Portfolio) development, creative innovation, product commercialisation and leading the product lifecycle strategy. This is a pivotal role that sits at the heart of our NPD process. You’ll be responsible for managing the operational flow of new product launches – from early-stage planning through to production and delivery.

This role requires a combination of strategic thinking, cross-functional leadership, innovation, and execution excellence. You will oversee product teams, ensuring alignment with business goals, and drive the successful delivery of products to market.


	Role Responsibilities:
	Product Strategy & Leadership
· Define and communicate the long-term product vision and roadmap.

· Align product strategies with overall business goals and customer needs.

· Lead, inspire and mentor the product management team.
· Clear vison, driven by strong personal values, enthusiasm and hands on approach
Project Management 

· Oversee planning and execution of product initiatives from concept through to launch.
· Drive operational efficiency across the product lifecycle, identifying and implementing process improvements

· Lead end-to-end project management of portfolio from ideation to launch

· Creating the critical paths and managing the delivery of NPD projects with the Brand, Formulation, Packaging, Marketing, Supply chain & Production teams to ensure projects are delivered on time 
· Manage the review and implementation of discontinuations 

· Track progress, manage budgets, timelines, and resources.
· Managing costings of new projects and compare final to indicative cost.
· Ensure on-time, high-quality product delivery.
Innovation & Market Research
· Drive innovation in process and in the thinking by collaborating with the brand and marketing teams to identifying market trends, customer needs, and emerging technologies.

· Promote a culture of experimentation and continuous improvement.

· Develop strategies for product differentiation and competitive advantage.

· Evaluate and implement new tools, technologies, or methodologies.
· Execution of innovation in formulation, packaging and overall product performance

Stakeholder Engagement
· Act as the main point of contact between executive leadership and product teams.

· Gather and prioritise product and customer requirements.

· Collaborate with marketing, sales, and customer support to ensure successful product launches and customer satisfaction.
· Agile industry expert with a clear vision, driven by strong personal values
Performance Measurement
· Set KPIs and success metrics for product performance.

· Analyse data and feedback to iterate on products and processes.
· Deliver commercial growth targets, cross category



	Person

Specification:


	· Strong track record in implementing, driving and developing a successful NPD strategy
· 3+ years of experience in a similar operations or project management role, ideally within cosmetics, beauty, or FMCG

· A strong clear vision from infancy to shelf to ensure growth and profitability

· Experience of conceptualizing, developing and launching market leading beauty and wellness products

· Proven success creating category growth

· Minimum 5 years’ experience in brand / product management 

· Strong brand and consumer insight experience, gained in an FMCG / beauty environment

· Proven experience in beauty or wellbeing product development, with a track record of successful launches.

· Able to analyse and interrogate market research data, turning insight into actionable projects

· Excellent project management and problem-solving skills with strong attention to detail

· Highly numerate with strong commercial awareness and financial acumen

· Collaborative Leader with 5 years+ in a leadership role
· Experience and understanding of beauty industry trends and consumer behaviour preferable
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