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JOB TITLE:		            	Student Marketing Placement - Social Media Focus

RESPONSIBLE TO:	 	Marketing and Media Manager

LOCATION:	                       	Head Office

HOURS OF WORK:	Full Time - 35 hours per week over 4 days – 12 month placement opportunity

POSITION SUMMARY: 	This is an exciting student placement opportunity for an aspiring marketing professional who wants hands-on responsibility in a purpose-driven organisation.

The primary focus of this role is the development, ownership and delivery of CFT’s organic social media strategy. The successful candidate will lead on creating a structured social media plan and content calendar designed to:

- Increase CFT’s social media following
- Generate organic foster carer enquiries
- Strengthen engagement with our online community
- Showcase our smaller, community-focused events and regional activity
- Demonstrate CFT’s personality, values and community feel. 

Alongside social media ownership, this role offers broad exposure to other areas of marketing including website design, SEO, email marketing, content creation and multi-channel campaign development.



	
POSITION IN STRUCTURE:
CEO



Marketing and Media Manager



Marketing Assistant






	
KEY COMPETENCIES:

	· Conduct
· Excellent relationship building skills
· Planning & Organising 
· Initiative

	· Communication
· Problem Solving 
· Technical Expertise
· Creativity



	
	







MAIN DUTIES AND RESPONSIBILITIES:
In addition to the duties outlined, the successful postholder will be required to carry out such other duties as may reasonably be required.
	





	· Social Media Marketing – Lead Focus Area
· Develop and implement a structured organic social media strategy aligned to CFT’s recruitment and brand objectives.
· Create and manage a rolling social media content calendar across all Regions.
· Take ownership of CFT’s organic social media platforms, ensuring consistent posting, tone of voice and brand alignment.
· Grow social media audiences through creative and engaging content.
· Generate organic enquiries through strong calls to action and storytelling.
· Engage proactively with followers - responding to comments, messages and community interactions in a timely and professional manner.
· Capture and showcase community-based events, regional activities and behind-the-scenes moments to highlight CFT’s culture and personality.
· Film and photograph staff, foster carers and events to produce authentic fostering stories.
· Design engaging graphics using appropriate design software to enhance posts and campaigns.
· Monitor trends and identify new opportunities to grow engagement and visibility.
· Provide monthly reporting on key social media and digital KPIs including engagement, reach, follower growth, website referrals and enquiry generation.
· Work towards strengthening CFT’s visibility as a fostering charity in regional search and social spaces.


	· Wider Marketing Development Opportunities
While social media will be the primary responsibility, the student will have opportunities to gain experience across the wider marketing function, including:

Website & SEO
· Supporting website content updates and optimisation.
· Assisting with SEO initiatives to improve regional search visibility.
· Reviewing user journeys and suggesting improvements.

Multi-channel Campaigns
· Supporting the development and rollout of integrated recruitment campaigns across digital, print and regional activity.
· Assisting with campaign tracking and reporting.

Email Marketing
· Supporting the creation of regional email campaigns designed for engagement and enquiry generation.
· Assisting with list management and performance reporting.

Creative Content Production
· Supporting photography and videography projects.
· Assisting in the creation of marketing materials including brochures, digital content and promotional assets.
· Learning brand compliance and creative development processes.

Events & Regional Marketing
· Supporting promotion of CFT Regions through events, social media and local marketing activity.
· Assisting with the organisation and marketing of community events.
· Helping ensure regional marketing materials are accurate and aligned to brand guidelines.


	· Communication 
· Build strong internal relationships across Regions to source authentic stories and content.
· Create sharable, region-specific content appropriate to each channel.
· Support internal communication initiatives that encourage collaboration and information sharing.
· Assist in gathering feedback from staff to inform marketing improvements.
· Contribute to the creation and development of CFT’s internal and external communications, including digital publications where appropriate.

	· Reporting & Compliance
· Monitor and report on marketing performance metrics, identifying areas for improvement.
· Ensure all marketing and online communications comply with DPA and GDPR principles.
· Assist in producing reports and statistics when required.
· Support the handling of foster carer enquiries in a professional and brand-aligned manner.

	· What This Placement Offers
· Real ownership of a core marketing channel
· Hands-on experience in social media strategy and execution
· Exposure to full-spectrum marketing activity
· Creative freedom within a supportive environment
· The opportunity to build a strong portfolio of live work
· Experience within a values-led national fostering charity
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