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GOODWOOD

The Role

The Revival Fashion Editor will be part of the Digital Media team and will report to the Head of Social. 

About us

Goodwood is a quintessentially English estate, set in 12,000 acres of rolling West Sussex countryside. Rooted in our heritage, we deliver extraordinary and engaging experiences in modern and authentic ways.  But what really sets us apart is our people.  It is their passion, enthusiasm and belief in the many things we do that makes Goodwood the unique place it is.

Passionate People

It takes a certain sort of person to flourish in such a fast-paced, multi-dimensional environment like Goodwood.  We look for talented, self-motivated and enthusiastic individuals who will be able to share our passion for Goodwood to be ‘the home of exceptional experiences’.

Our Values

The Real Thing	       Derring-Do 	  Obsession for Perfection    Sheer Love of Life

	Always inspired by Goodwood’s heritage

	Daring to surprise and delight

	Striving to do things even better

	Sharing our infectious enthusiasm



Purpose of the role

The Digital Media team grows and engages audiences across Goodwood’s owned channels, supporting awareness, ticket sales, hospitality, membership and retail objectives, while bringing the Goodwood story to life through compelling content.

The Revival Fashion Editor will lead the content and creative direction of @goodwoodrevivalstyle, ensuring it reflects the distinctive heritage, premium positioning and world-class standards of Goodwood Revival. Working closely with internal teams, agency partners and contributors, the role will plan, create and publish engaging fashion-led content across photography and video, both year-round and during event periods.

Key responsibilities

Content Creation & Channel Management
· Manage the Revival Style social content calendar, delivering engaging fashion-focused content across social platforms.
· Create, curate and publish high-quality video and photographic content from both planned campaigns and event coverage.
· Maintain a consistent visual identity aligned with Revival Style brand guidelines.
· Ensure content reflects Goodwood’s values, including sustainability, inclusion and heritage.
· Champion the channel’s code of practice, promoting vintage and second-hand fashion, mid-century design and Goodwood’s heritage.
· Identify and implement relevant social media trends alongside the Head of Social and agency partners.
· Manage audience engagement and community interactions across the channel.

Collaboration & Stakeholder Management
· Build strong relationships with talent, agents and contributors within the fashion and lifestyle sectors.
· Work closely with the Head of Fashion & Lifestyle Brand Strategy on talent and partnership opportunities.
· Collaborate with Marketing, PR, Editorial, Creative, Production, Commercial and Partnerships teams to deliver integrated campaigns and content.
· Support the development of sponsorship and commercial opportunities through social content.

Data & Performance
· Manage workflows, approvals, timelines and budgets to ensure efficient content delivery.
· Monitor and report on channel performance using tools such as Meta Business Suite.
· Work with agency and internal digital teams to identify audience growth opportunities and optimise performance.
· Use insights and analytics to inform future content planning.

Qualities you will possess


· 
· Passion for storytelling, social media, fashion and live events. 
· Strong communication, stakeholder management and collaboration skills. 
· Creative mindset with strong attention to detail. 
· Excellent organisation, prioritisation and multitasking abilities. 
· Confident decision-maker with a proactive, positive approach. 
· Strong audience engagement and community management skills. 
· Quick learner with a sense of fun and enthusiasm. 
· Genuine passion for fashion editorial and visual storytelling.


What do you need to be successful? 

· Proven experience managing social media channels.
· Experience commissioning and producing video, photography and written content.
· Strong editorial, copywriting and content planning skills.
· Experience working in fast-paced or live event environments.
· Strong understanding of fashion history, styling and visual storytelling.
· Background in fashion, lifestyle or editorial content production.
· Ability to create inclusive and culturally relevant content.
· Experience managing external contributors, talent and agencies.
· Familiarity with content and project management platforms such as Canva, Adobe Creative Suite, Wrike, Iconik and Microsoft 365.
· Strong analytical skills with the ability to translate insights into action.
· Experience working across multiple departments including marketing, PR, editorial and commercial teams.
· Confident IT user and effective team player.
· Creative, adaptable and able to perform under pressure, particularly during the events season.
· Flexibility to work weekends when required.

Other Notes
· A full driving licence is essential due to the location of the Goodwood Estate.
· This is primarily an office-based role, with flexibility for some home working.
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