Partnership Manager

Reports to: Director of Partnership Management
The Role
As Partnership Manager, you’ll be the engine of the Partnership Management team, responsible for nurturing and growing a diverse portfolio of partners. 
You’ll ensure contracts are delivered to world-class standards – from strategic planning and campaign delivery, to event activation and post-campaign evaluation.
You’ll be the main point of contact for your partners, ensuring their objectives are achieved, with a strong focus on digital activations, ROI, and building long-term value for both sides.
Key Responsibilities
Partnership Portfolio
· Build and nurture strong, trusted relationships across all levels of partner organisations.
· Lead the delivery of contracted rights, including digital activations, marketing campaigns, retail, and event operations.
· Demonstrate strong commercial acumen, delivering measurable ROI and ROO, particularly in digital channels.
· Manage the financial performance of your portfolio, including budgets, margins, retention and incremental sales.
· Collaborate with Creative and Commercial Sales teams to develop innovative, commercially focused proposals.
· Lead the onboarding of new partners once contracts are secured by the Commercial Sales team.
One Goodwood
· Champion collaboration across departments, supporting estate-wide initiatives that foster a positive, solution-focused culture.
· Act as an ambassador for Goodwood’s values, both internally and externally.
About You
We’re looking for a confident, relationship-driven professional who combines commercial focus with creativity and a passion for delivering exceptional partner experiences.
Personal Attributes
· Positive, proactive, and solutions-focused mindset
· Excellent communicator with strong influencing and negotiation skills
· Highly organised, with the ability to prioritise effectively
· Comfortable making decisions and standing by them
· Strategic thinker with a sense of fun and enthusiasm

Skills & Experience
· Proven track record in partnership or account management, ideally across automotive, technology, lifestyle or related industries
· Strong understanding of marketing, brand activation and digital channels (online and offline)
· Experience analysing digital campaign performance, presenting ROI and insights in a compelling way
· Ability to translate data into actionable recommendations
· Skilled at building trusted relationships at senior level, both internally and externally
· Experience driving additional sales and revenue opportunities from existing clients
· Resilient under pressure, with strong conflict resolution skills when needed
· Willingness to travel (UK and internationally) and work flexibly around events


