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GOODWOOD
The Role

The PPC Manager will be part of the Campaign team and report to the Head of Campaign
About us


At Goodwood, we celebrate our 300-year history as a quintessentially English Estate, in modern and authentic ways delivering extraordinary and engaging experiences. Our setting, 12,000 acres of West Sussex countryside and our story both play significant roles in Goodwood’s success. What really sets us apart is our people. It is their passion, enthusiasm and belief in the many things we do that makes us the unique, luxury brand we are.
Passionate People


It takes a certain sort of person to flourish in such a fast-paced, multi-dimensional environment like Goodwood. We look for talented, self-motivated and enthusiastic individuals who will be able to share our passion for providing the “world’s leading luxury experience.”
Our Values


   The Real Thing	    Daring Do	Obsession for Perfection	Sheer Love of Life

	We employ meticulous attention to detail to create experiences, as they should be. We are honest and open.
	We don't
mind breaking the rules to create the best possible experiences.
We will take tough
decisions
	It’s a team thing – everybody mucks in to make things happen. We're madly passionate about what we do
	We want to make everyone feel special by loving what we do.


Purpose of the role


The PPC Manager ensures Goodwood’s paid media activity is strategically planned and executed to meet business objectives and deliver optimal return on investment. The role acts as a central point of expertise for pay-per-click advertising across all Goodwood products and events, working closely with marketing teams to understand priorities and translate them into effective paid media campaigns.

The role serves as the in-house PPC lead, responsible for implementing best practice across platforms such as Google Ads and Microsoft Ads, and ensuring campaigns are fully optimised for performance. To maximise efficiency and knowledge sharing, the position sits within the Campaign team, supporting the Head of Campaign and collaborating with the wider Data, Digital, and Marketing teams.
Key responsibilities


Reporting to the Head of Campaign Management, your focus will be developing and optimising paid media campaigns to drive traffic, conversions, and return on investment across Goodwood’s diverse portfolio. We’d love to hear from you even if you can’t deliver on all the bullet points below, as there will be plenty of training and development opportunities for the successful candidate.

PPC Strategy & Planning

· Develop and implement PPC strategies that align with business objectives and marketing priorities and optimise based on trends to enhance real-time results.
· Identify opportunities for growth and efficiency across paid search and display channels.
· Collaborate with internal stakeholders to ensure campaigns support wider marketing goals.

Campaign Management

· Build, manage, and optimise campaigns across Google Ads, Microsoft Ads, and other relevant platforms.
· Apply advanced targeting techniques, including audience segmentation, remarketing, and geo-targeting.
· Monitor budgets and adjust bids to maximise ROI and meet performance targets.

Performance Analysis & Reporting

· Track and analyse campaign performance, providing actionable insights and recommendations.
· Produce regular reports for stakeholders, highlighting key metrics and trends.
· Stay informed on industry developments and platform updates to maintain best practice.

Collaboration & Integration

· Work closely with SEO, content, and creative teams to ensure synergy across channels.
· Support marketing teams with PPC best practice and training where required.
· Liaise with external partners when necessary to enhance campaign performance.

Campaign Support & Event Delivery

· Assist with broader Campaign Team activities as needed.
· Additional hours may be required during peak periods, particularly in the lead-up to and during major Goodwood events.

Qualities you will possess


· Passion for what you do
· Positive and friendly with a “can do attitude”
· Impeccable attention to detail
· Ability to prioritise and organise
· Proactive
· Take responsibility for yourself
· 
Flexibility to change and able to adapt
· Excellent communicator and writing skills
· Creative
· Able to influence, teach and guide at various levels
· A sense of fun!
What do you need to be successful?

· Educated to degree level or equivalent.
· Previous digital experience in a commercially focused role or digital marketing experience.
· Proven experience managing PPC campaigns across Google Ads and Microsoft Ads.
· Strong understanding of paid media strategy, audience targeting, and bid optimisation.
· Proficiency in campaign performance analysis and reporting using Google Analytics and other tools.
· Excellent attention to detail and ability to manage multiple priorities in a fast-paced environment.
· Strong communication skills for stakeholder collaboration and reporting.
· Google Ads certification or equivalent.
· Experience with paid social advertising and remarketing strategies.
· Familiarity with attribution models and conversion tracking.
· Knowledge of SEO principles and how they complement PPC activity.
· Advanced Excel skills or experience with data visualisation tools.
image1.jpeg




