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GOODWOOD

The Role
The E&H Marketing Executive role is part of the E&H Marketing & PR Team, reporting to the E&H Marketing Manager.
About us

Goodwood is a quintessentially English estate, set in 11,000 acres of rolling West Sussex countryside. Rooted in our heritage, we deliver extraordinary and engaging experiences in modern and authentic ways.  But what really sets us apart is our people.  It is their passion, enthusiasm and belief in the many things we do that makes Goodwood the unique place it is.
Passionate People

It takes a certain sort of person to flourish in such a fast-paced, multi-dimensional environment like Goodwood.  We look for talented, self-motivated, and enthusiastic individuals who will be able to share our passion for providing the “world’s leading luxury experience.”
Our Values

The Real Thing
       Derring Do 
  Obsession for Perfection    Sheer Love of Life

	We employ meticulous attention to detail to create experiences, as they should be.  We are honest and open.
	We don't mind breaking the rules to create the best possible experiences. We will take tough decisions
	It’s a team thing – everybody mucks in to make things happen. We're madly passionate about what we do
	We want to make everyone feel special by loving what we do.


Purpose of the role

The E&H Marketing & PR team look after a number of businesses at Goodwood that focus on the 365 experiences and activities on the Estate, including: The Goodwood Hotel, Health & Wellbeing, Goodwood House, Golf At Goodwood, Hound Lodge and The Kennels – our central clubhouse for all of the estate’s sporting and social members. The marketing team build campaigns to raise awareness of what you can do at Goodwood all year ‘round in creative and exciting ways to reach and engage with new audiences, alongside building acquisition and membership campaigns for our various membership models. You will be a pro-active and enthusiastic team player within our close-knit team, responsible for a variety of online and offline marketing activities. 
This is a creative and fast-paced role which will suit someone who is incredibly organised, good at meeting deadlines and who enjoys working with a broad range of stakeholders. You will passionately and confidently strive for excellence to ensure the successful delivery of campaigns.
Key responsibilities

· Work with the E&H Marketing Manager and the General Managers to create and deliver acquisition and awareness campaigns, building and maintaining key relationships with stakeholders across the businesses to produce engaging content in line with commercial objectives.

· Support the marketing leads and PR team in the analysis of all key marketing activities for our business areas

· Support the marketing leads and PR team with the annual media and marketing plan – creating briefs, liaising with media outlets and briefing advertising artwork.

· Identify opportunities for member acquisition, retention, new products and new services

· Identify opportunities to bring new people into Goodwood outside of our events season 

· Help to manage social media channels to sell the dream of what’s on at Goodwood all year round, tracking against KPIs

· Negotiate and book relevant print advertising, promotions and reader competitions within relevant, targeted media.

· Working closely with the marketing leads to develop and deliver on an editorial and content plan that aligns with relevant marketing strategies and objectives.

· Develop creative campaigns, working with the in-house Design Studio to take these from concept through to delivery.

· With the support of the CRM, Data and Content team, maximise audience reach through various paid for digital techniques, for example SEO, PPC, Facebook advertising and re-targeting.

· Work alongside the Digital Team to activate and measure the email and website communications plan.

· Manage updates to our website goodwood.com CMS and work with the in-house Email team to build high-performing email campaigns.

· Assist the team with customer insights and research and utilise the data across campaigns and activities.

· Capture and communicate actions from relevant marketing activation, membership  and content meetings.

· Administer the marketing budget and invoices.

· Keep campaign planning documents up-to-date.

· Work with the PR team to deliver a calendar of engaging stories and content for targeted media.
· Monitor customer satisfaction with leaver surveys and annual surveys, reporting on results.

· Undertake any other duties as requested by the department management team, in accordance with the scope and responsibilities of the role.
Qualities you will possess

· Articulate with excellent written communication skills and the ability to write compelling copy that fits the brand tone of voice

· Personable, with the ability to engage with a broad group of internal and external stakeholders

· Creative thinker

· Solution focused 

· Proactive and action-orientated 

· Professional – living the brand

· Ability to see things through the eyes of the customer

· Ability to juggle multiple priorities in a fast-paced environment

· Excellent attention to detail 

· Ability to prioritise and organise

· Ability to take responsibility for yourself and ownership of your business areas

· Positive and friendly with a “can do attitude”

· A sense of fun!

What do you need to be successful? 

· Business/Marketing/PR/social media or Digital Marketing qualification or undergraduate study

· Demonstrable experience in marketing

· Excellent knowledge of social media, email, and digital marketing

· A broad knowledge of how to create and manage effective through the line marketing campaigns

· Previous involvement with a content management system, email marketing systems, website creation, Facebook Ads Manager and Google Analytics

· Demonstrable passion for marketing and PR

· Ideally a passion for hospitality and luxury brands

· Experience or understanding of copywriting, with a high standard of grammar and spelling 

· A driving license and use of a car are essential due to location of the office at Goodwood, which is where this role is based 

· Previous experience in an office environment, with competent IT skills and able to work effectively within a team

· Creative thinker with a can-do attitude and the ability to get up to speed and become operational quickly

