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GOODWOOD

The Role

The SEO & Content Executive will be part of the Digital team and report to the Platform Acquisition & Content Manager
About us

At Goodwood, we celebrate our 300 year history as a quintessentially English Estate, in modern and authentic ways delivering extraordinary and engaging experiences.  Our setting, 12,000 acres of West Sussex countryside and our story both play significant roles in Goodwood’s success.  What really sets us apart is our people.  It is their passion, enthusiasm and belief in the many things we do that makes us the unique, luxury brand we are.

Passionate People

It takes a certain sort of person to flourish in such a fast-paced, multi-dimensional environment like Goodwood.  We look for talented, self-motivated and enthusiastic individuals who will be able to share our passion for providing the “world’s leading luxury experience.”

Our Values

The Real Thing	       Derring-Do 	  Obsession for Perfection    Sheer Love of Life

	Always inspired by Goodwood’s heritage

	Daring to surprise and delight

	Striving to do things even better

	Sharing our infectious enthusiasm




Purpose of the role

The SEO & Content Executive ensures content on Goodwood’s customer-facing digital platforms is created to meet both user and business objectives in line with our growth targets.

The role achieves this by working closely with marketing, PR and content teams in creating unique, engaging, and helpful content, applying specialist knowledge to optimise in the best ways possible.

The role also serves as a website super-user supporting and executing best practice across goodwood.com in line with our brand guidelines and obsession for perfection.

The role sits within the Digital team to maximise efficiency and skill development.

Key responsibilities

Reporting to and supporting the Platform Acquisition & Content Manager, your focus will be on the top of the funnel, driving engaged audiences to our websites and app through organic and referral channels (including AI). 

Your key stakeholders will be marketing, content production, and PR teams.

SEO and Analytics

· Provide keyword and competitor research alongside on-page/off-page recommendations in line with our brand to create, refresh and improve content across our pillars (from motorsport to health & wellbeing).
· Support content creation as part of business-wide strategies, recommending and designing new content where relevant (walk the walk not just talk the talk), and assisting marketers with their planned content execution.
· Self-serve and monitor basic analytics (GA4/GSC), working with our data & insights team to provide deeper context to organic trends and content performance (acquisition, engagement, conversion, backlinks etc.). We aren’t looking for massive presentations / board reports from you don’t worry!

Website Management

· Proactively identify, recommend and implement content improvements across Goodwood’s customer-facing digital properties to improve conversion, AOV, revenue and engagement.
· Manage content via the Optimizely CMS, including some basic HTML, and CSS editing where appropriate (coding is not a required skill).

Content Creation & Optimisation

· Work with our marketing, PR and editorial teams to research and execute content publishing strategies in line with traffic, conversion, and audience objectives.
· Ensure high-quality output, balancing brand standards with digital logistics.
· Ensure new & existing content delivers on user-first goals, strives to be unique, helpful, and in line with our luxury brand.
· Ensure information throughout user journeys is accurate, on-brand and managed timely and efficiently around busy event build-up periods.

Digital Support

· Assist with other digital execution activities as needed, including systems testing, pre-event reviews etc.


Qualities you will possess


· Passion for what you do
· Positive and friendly with a “can do attitude”
· Attention to detail 
· Ability to prioritise and organise
· Proactive
· Take responsibility for yourself
· A desire to collaborate closely with others


· Confident to make decisions and to stand by them
· Creative
· Hunger to learn (keep up to date)
· Flexibility to change and able to adapt
· Good negotiation and influencing skills
· Excellent communicator
· A sense of fun!


What do you need to be successful? 

Education & Experience:

· Educated to degree level or proven digital experience in an SEO or content focused role.
· Experience using content management systems and asset management tools.
· Fundamental understanding of Google Analytics or Google Search Console with an analytical mindset.
· Knowledge of content design, UX principles, and basic web architecture (HTML, CSS, JavaScript).

Passion & Commitment:

· Extremely passionate about delivering exceptional digital user experiences.
· Keen to develop a career in digital content production & search.

Skills & Abilities:
· Organised and process-driven with strong interpersonal skills and teamwork focus.
· Enthusiasm to develop new skills and stay up to date with industry trends.
· Flexible approach to workload with strong multi-tasking capabilities.
· Exceptional eye for detail, able to spot inconsistencies and issues affecting the customer’s experience.
· Ability to prototype quickly and carry ideas through to final, customer-facing experiences.
· Clear and effective communicator, able to tailor messages to the audience for the best results.

Attributes & Approach:
· Proactive and responsible, with the confidence to make and stand by decisions.
· Creative, commercially minded, and values data-driven decision-making.
· User-first approach to all tasks, ensuring that every action taken enhances the user experience.
· Excellent collaboration skills, able to influence and guide at various levels.

SEO Skills:
· Demonstrates a strong understanding of SEO principles and their application to drive organic traffic and improve search engine rankings (and a desire to continue learning!).
· The ability to hear the phrase “SEO is dead” without it crushing your soul or you taking offense
· Understand importance of keyword research and competitive analysis to inform content creation and website improvements, making data-driven adjustments to optimise content for search engines without compromising user experience
· Some understanding of AI in search engines, it’s impact and how to discuss with stakeholders
· Fundamental knowledge of Technical SEO to ensure our platforms remain optimised for discovery (including architecture, UX, JS crawling etc.)
· Ability to use SEO tools such as Ahrefs/SEMrush/Screaming Frog/Google Search Console to provide context and guidance to users on content recommendations
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